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10.

Which of the following is not an element of

physical evidence?
(a) equipment (b) facility design

(¢) employee dress (d) employee training

is a tool for simultaneously
depicting the service process, the points of
customer contact and the evidence of service from
the customer’s point of view.

(a) Service standardization
(b) Front end planning

(¢) Service blue printing
(d) None of the above

What is international marketing?

(a) obtaining customers from another country
(b) obtaining customers from your own country
(c) satisfying customers from your district

(d) satisfying customers from your own country

What is direct export?

(a) sending your product directly to Guangzhou
without going to India first

(b) using a trading company to export your
product .

(¢) exporting your product on your own, without 2
trading company

(d) sending your prod‘uct to the moon without
going to Mars first. :
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11.

13.

14.

PART B — (5 x 5 = 25 marks)
Answer ALL questions, choosing either (a) or (b).

Each answer should not exceed 250 words.

(a) Define the term marketing from different
perspectives.

Or

(b) Differentiate between micro and macro
marketing concepts.

(a) Define the term product. How does the
product differ from services?

Or

(b) What are the concentration functions of
marketing?

(a) What is the penetration price? Give suitable

examples.
Or
(b) Write a note on ‘product testing' and ‘product
diversification’.

(a) What is channel conflict? Bring out the
different types of channel conflict.

Or
(b) Brief a note on social media marketing.
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15. (a)

(®)

Define the term international marketing.

Or

What are prohibited imports in India? List out
the prohibited import goods in India.

PART C — (5 x 8 = 40 marks)

Answer ALL questions, choosing either (a) or (b).

Each answer should not exceed 600 words.

16. (a)

(b)

17. (a)

(b)

18. (a)

(b)

Explain the marketing environment, in detail,
with suitable examples.

Or

What is micro marketing? How does it differ
from macro marketing? Explain.

Explain the various functions of marketing.
Or

What are elements of marketing mix? Explain
each element with suitable examples.

Explain the different stages of the product life
cycle. .

Or

Examine the different pricing strategies
applicable in the modern market.
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19.

(a)

(b)

(a)

(b)

Who are all the parties involved in channels of
distribution? Explain.

Or
Discuss the advantage and disadvantages of

Tele-marketing.

Explain the importance of international
marketing in the modern business word.

Or

Enumerate the different coping strategies to
face the global competition in the
international market?
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